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“Chinese Writers Going Global, Masterpieces Shared Worldwide” Event
. VGE)ERE Event Theme
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Chinese Writers Going Global, Masterpieces Shared Worldwide

. /EE/HHK) Event Objectives
1. B 77 B4 SR B AR VR L), 4R T B SRAE R L ) A4 S B
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Facilitate in - depth interaction between Chinese writers and overseas readers,
and enhance the international popularity and influence of Chinese writers.
2. HEBE T A o B AN, B IE AN [R) AL TR ) PR B AT U
Promote the overseas dissemination of outstanding Chinese works, and
enhance cultural understanding and communication among different countries.
3. I EIMEF BB E A T2, A E 25 S E .
Build a communication and cooperation platform for Chinese and foreign
writers and scholars, and encourage the creation of more outstanding cross -
cultural works.

. VHEIRFH B RS  Event Time and Venue
1. B¥f: 2026 4F 10 H-2028 4 10 A

Time: From October 2026 to October 2028
2. MRy IEECE BRI, nsHAY. M. BER. BJESE, EEMMALE
L EEE SO R .

Venue: Select major overseas cities such as New York, London, Paris, Sydney,

1l

etc. The events will be held in local well - known bookstores, libraries, and
cultural centers.
PU. ¥EEINZA Event Content
LAERM S e E R e HEBIER . S B A el 5 T T 22, 75
BRI, WO 5, MR BRI
Work Sharing Sessions and Reader - Writer Meetings: Chinese writers and
scholars will communicate face - to - face with overseas readers, sharing
creative inspirations, story backgrounds, and answering readers' questions.
2. ZEERAE M AR FEIRESDEBIES, BRERENRES, RS
T % )t [ S AT HEE
Publication in Multiple Languages: Select outstanding Chinese works,
translate them into local languages, and simultaneously distribute and promote

them in the event - hosting cities and their surrounding areas.
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3. FAMERBEZ WM TAEYs: MM AMESR . B2F 2N TR, REAER:
oo SR, (R TS EAME.
Communication Workshops for Chinese and Foreign Writers and Scholars:
Organize Chinese and foreign writers and scholars to participate in workshops,
discuss writing techniques and cultural differences, and promote their
collaborative creation.
Fi. EfEEK Promotion Strategies
® 4 FEf Online Promotion
1 ARAT RS RIS T IRAL S S S AT B B TR, E W SRS B TH
AERNE MERREENS . BUESMI A S . AL AR,
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Social Media: Create official event accounts on mainstream overseas social
media platforms. Regularly post event previews, introductions of writers,
highlights of works, etc. Cooperate with well-known overseas cultural bloggers
and influencers, and invite them to promote the event to expand its influence.
2. SO B GRIE : E SN SO KA il L B b SR A VS Bl AT B %muﬂ,
WG| HER 32 A B . BREEIER N 4R LRfE- P2 aE, HmEsEEH
JEoR R BE L, SR A B g
Cultural Websites and Forums: Post event information and work
introductions on overseas cultural websites and reading forums to attract the
attention of the target audience. Cooperate with internationally renowned
online reading platforms to launch special event pages, display Chinese works,
and provide purchase links.
o A TEM O0ffline Promotion
1. MSREAE . 7EVEEIERIIT I E A . B RS R S B R I
MRk SRR, WG| E R B
Posters and Flyers: Post posters and distribute flyers in bookstores,
libraries, universities, cafes and other places in the event - hosting cities to

attract the attention of local people.

2. WHEEAE: BUESME RS . SOHEERE S, SRR R . B
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Media Cooperation: Cooperate with local mainstream media and cultural
magazines overseas to release event press releases and special reports, and
increase the event's exposure.
VEENTESE. Event Budget
1. 3G EA: I
Venue Rental Fees: yuan

2R BEERE: T

Sk
7/



BR R

wWww.scicopress.com

Travel Expenses for Writers and Scholars: yuan
3AEMBIEEA: TG

Work Translation Fees: yuan

Promotion Expenses : yuan

Other Expenses: yuan
HETEE . JC Total Budget: yuan

VEEIR R M Event Effect Evaluation
1. 2B ANBG T mE g A HIREI 2 GRS T, S TEE)
I 5] B2
Statistics of Participant Numbers: Evaluate the attractiveness and
influence of the event through methods such as ticket sales and statistics of the
number of participants in online activities.
2. HEATHERBBER A - T AL S IS T B IS AR N A O R HEh R,
APl E AR
Analysis of Social Media Data: Analyze the exposure and interaction
volume of event - related content on social media platforms to evaluate the
promotion effect.
3. PR BISEAE: WM EA . PGS T, IS G B
TEM RIS R, MREEHNOER S %,
Collection of Reader Feedback: Collect readers' feedback on the event and
Chinese works through methods such as questionnaires and on - site interviews,

providing reference for the improvement of subsequent events.
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